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" Our market intelligence products provide an unrivalled source of
information on inbound tourism.
They paint a detailed picture of past, present and future inbound UK N
. tourism trends, helping you gain an insight into how markets and b

segments are performing, as well as how Britain is perceived by
prospective visitors.
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Volume and Value Trends

The most recent figures available for the volume and value of
inbound tourism to Britain allow us to look at trends through to
the end of November 2012. On a rolling annual basis the number
of visits was on an upward trend until June but has subsequently
returned to about 30.9 million, the same level as at this time last
year (Chart 1).

This is in line with our forecast for 2012. We have now released
our forecast for 2013 which is for a 3% increase in the volume of
inbound visits, although it is important to recognise the existence
of material risks to the forecast, especially to the downside.

Chart 1: Inbound visits (ooos)
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Chart 2: Inbound visitor spending (£m, constant

prices)
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Looking at the amount that is spent by overseas visitors to Britain
on a rolling twelve month basis, with all figures adjusted to
constant prices, it is clear from Chart 2 that there was an upward
trend throughout much of 2011, but that 2012 has brought rather

more volatility, with a dip in the late spring followediby a surge
over the key summer months. More recent figures for spending
have been rather more subdued. In real terms spending is now on
a par with that seen in the year ending December 2008, but half a
billion shy of the position in the twelve months to June 2008.

Olympic Games

VisitBritain has worked with the Office for National Statistics to
ensure that the International Passenger Survey captures key
metrics relating to inbound tourism and the Olympic and
Paralympic Games.

It is estimated there were 470,000 visits from overseas to the UK
between July and September primarily for the London 2012
Olympic or Paralympic Games (to participate, watch or work at).

In addition it is estimated a further 215,000 visits from overseas
that were not primarily for the Olympic or Paralympic Games in
the three months to September involved attending an official
ticketed Olympic or Paralympic event during their stay.

So in total it is estimated 685,000 visits from overseas to the UK
between July and September were primarily due to, or involved
attending an official ticketed event at the London 2012 Olympic or
Paralympic Games.

In total it is estimated that these visits involved spending around
£925 million, on average spending £1,350. This includes all foreign
money spent by overseas residents on their visit to the UK and
would include any London 2012 tickets bought before or during the
visit.

The top markets represented within the overall 685,000 estimate
are USA (102,000), France (70,000), Germany (64,000),
Netherlands (54,000) and Australia (32,000).

On a regional basis it is estimated that 510,000 of the visits were
to London. A fuller analysis of the data covering Olympic related
visits will appear in the February edition of Foresight.

Journey Purpose Trends

From Chart 3 it can be seen how the number of overseas visits to
Britain on a twelve month rolling basis has been performing by
journey purpose over the past few years.

After peaking at 12.1 million in the year to June the number of
Holiday visits has seen a slight decline in recent months to stand
at 11.8 million in the year to November. Throughout the past year
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or so the number of international visitors travelling to Britain for
business reasons has been fairly steady at 7.3 million, more than
one million down on volumes seen in 2008.

Chart 3: Inbound visits by journey purpose (ooos)
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Visits by Source Market

We now have figures on the number of visits by individual market
through to the end of the third quarter of 2012 and the following
sections take a look at performance by region of world over the
past few years.

BRICs

Chart 4 shows that after a sustained period of growth there was a
small dip in visits from Brazil over the past six months while India
fell back over the summer having had a solid start to 2012. Russia
has been fairly stable over the past year, whereas there has been

strong growth from China, particularly over the past few months.

Latin America

Chart sillustrates just how dominant Brazil is in terms of the
volume of visits from markets across Latin American, with
Argentina and Mexico vying for second spot.

Chart 4: Inbound visits from BRIC markets (0ooo0s)
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Chart 5: Inbound visits from Latin America ’oqos)
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Developed Long-haul

Growth from Australia has continued to slow (Chart 6), taking the
annual tally of visits to below the one million level. At a little more
than 2.9 million visits from the USA are virtually unchanged over
the past year.

Chart 6: Inbound visits from long-haul developed
markets (0o0o0s)
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Asia

Among this cluster of markets (Chart 7) it is Japan that had the
strongest summer period, with, on an annual rolling basis, visits
back above the 250,000 mark for the first time since the year
ending June 2008. Visits from South Korea dwindled in the
summer period, but it will be interesting to watch trends over the
coming months on the back of British Airways having launched its
new flights from Seoul.

Middle East and Africa

Israel has been the laggard among this group (Chart 8) in terms of
recent performance, with South Africa and the UAE being the
markets to have enjoyed the healthiest growth in the past six to
nine months - indeed the UAE is currently at a record high.
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Chart 7: Inbound visits from Asia (0ooos)
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Chart 8: Inbound visits from Middle East and Africa
(oo0o0s)
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Nordics
Chart 9: Inbound visits from Nordic markets (0oo0s)
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Among the Nordic markets (Chart 9) there is little doubt that it is
Norway that has seen the lion’s share of growth in the past few
years with visits in the year to September 2012 standing at
812,000, Nnow some 40,000 ahead of Sweden on 774,000.

Southern Europe o
There is little sign of sustained‘groy_vth in any'of the quartet of
markets covered.in Chart 10, perhaps not a major surprise at a
time when both Greece and Spain are reporting unemployment
levels of more than one-in-four, with around half of all those under
25 out of work.

Chart 10: Inbound visits from Southern Europe
(oos)
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Central Europe

After a good 2011 the number of visits from Germany has dipped
during 2012 (Chart 11) but nonetheless remain at well above 2.8
million per annum. Visits from a number of Easter European
countries have seen recent growth, with visits from Poland being
at their highest level since the year ending June 2009.

Chart 11: Inbound visits from Central Europe (0oos)
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North West Europe

The number of visits from France saw considerable buoyancy
during the summer mouths which has taken the annual number to
3.74 million, its best since the year ending March 2010. There has
also been an improvement in the Ireland market, with visits back
above the 2.5 million mark.
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Chart 12: Inbound visits from North West Europe
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Connectivity

In this edition we take a look at which airlines operate the largest
volume of seats to Britain from different parts of the world.
Throughout the following tables the figures relate to seats
available on flights (including stopping flights) from the region to
any airport in the United Kingdom, provided that, for stopping
flights, a single flight code is used throughout. The major carriers
in 2006 and 2012 are shown for each region.

Starting with Africa (Table 1) British Airways remains the dominant
carrier despite operating only around 75% as many seats in 2012 as
it did six years earlier. The figures are for the number of seats, and
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